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he most welcome trend in 
the construction trade is 
“green building,” a catchall 
phrase that covers every-

thing from siting the home to choosing 
the siding. Green building attempts to 
reduce the impact of construction on 
the environment—to build or renovate 
in a sustainable manner that respects 
the land, requires fewer resources, 
and uses energy efficiently. Two recent 
homes, both in Chittenden County, 
offer case studies of green-building phi-
losophy, technique, and technology.

This red house is green—but you can’t 
tell by looking at it. From the outside, 
the 1,700-square-foot home, which sits 
in a field in a rural part of Chittenden 
County, resembles a Vermont barn, red 
siding and all. The interior has the min-
imalist chic of a Manhattan loft, with 
lots of wood, stone, and stainless steel. 

To the uninitiated, nothing about 
the house screams “green,” and that, 
says builder Dunbar Oehmig, is the 
beauty of the thing. “Not all green 
houses are ‘earthy’ in design,” adds his 
colleague, Chris Quinn. Oehmig and 
Quinn are among eleven partners in 
the employee-owned company of Red 
House, Incorporated.

Not so long ago, the term “green 
building” brought to mind an oddball 
home that put technology ahead of 
comfort and aesthetics. As public per-
ception has changed, so, too, has the 
interest in green building, which is now 
one of the hottest trends in the hous-
ing market. Quinn says “an increasing 
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amount of people building homes in 
Vermont are willing to sacrifice space 
for design, detail and energy efficiency,” 
a trend that’s being played out across 
the country. 

The problem with quantifying this 
statement is that “green” means many 
different things to many different peo-
ple. To the layperson, it usually implies 
the use of unconventional heating and 
cooling technologies. To practitioners, 
it means a great deal more than that. 

Still, there are common denomina-
tors in green building, first and fore-
most being the notion that less is more. 
Quinn outlines the top three strategies 
for increasing the “green” of a house: 
“Shrink it, shrink it, shrink it again.” 
Nothing, he says, is as important as 
“the question of net resource consump-
tion. The fewer resources you use, the 
greener the building.” 

In the Red House “rural loft,” the 
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